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Professional Achievements – Legal Marketing

2007 - Present

Barger & Wolen LLP – Los Angeles, CA

Director of Marketing
· 2013 ABA Journal Blaw 100 Honoree for The Legal Watercooler (personal blog).  

· First marketing director for a 60-attorney insurance law boutique founded in 1976.
· Develop and supervise a comprehensive marketing and business development program.
· Build a social media platform for the firm, including four blogs, Twitter, Facebook, and LinkedIn profiles.

· Execute content strategy to raise firm’s external brand and awarness within marketplace. 
· Create and brand industry-focused conference for practice group. 

· Create and implement public relations strategy to bolster firm profile, as well as showcase targeted practice areas and specific partners.  

· Lead strategic lateral recruitment program.

· New business development, including one-on-one attorney coaching and marketing plan development; RFP responses; cross-selling of current firm clients; and exploration of new business opportunities within specified markets.

2004 – 2007
Pillsbury Winthrop Shaw Pittman, LLP – Los Angeles, CA

Director of Business Development, Southern California
· Supervise marketing and business development efforts for four Southern California offices of AmLaw 100 law firm.
· Directly supervise all office and regional marketing coordinators firmwide (8-10 FTE). 
· Build and develop key firmwide industry teams, including Consumer & Retail; Restaurant, Food & Beverage; Travel, Leisure & Hospitality, as well as manage the associated client teams and budgets.
· Develop marketing collateral for industry teams and practice sections.
· New business development, including one-on-one attorney coaching and marketing plan development; RFP and Beauty Contest responses; cross-selling of current firm clients; and exploration of new business opportunities within specified markets.
2002 – 2004
Hatch & Parent, A Law Corporation – Santa Barbara/Los Angeles, CA

Director of Marketing
· As first marketing director, develop strategic marketing plan for Santa Barbara-based law firm with 45 attorneys and six offices throughout California.

· Rebrand firm’s marketing collateral, including redesign and launching of firm website, stationary suite and RFP modules, and introduction of a 2003 Annual Report.

· New business development, including response to RFPs, cross-selling of current firm clients, and implementation of industry-focused practice groups.

· Increase firm visibility through exclusive Hatch & Parent monthly column on front page of the Business section of the Santa Barbara News-Press.

· Implement attorney training program for presentation skills, practice group leadership skills and business development/sales.

· Design first budget process for multiple departments and practice groups. Oversee $500,000 budget for 2004, increased from $300,000 for 2003.
2001 – 2002

Perkins Coie LLP – Santa Monica, CA

Manager, Client Relations – Los Angeles/Denver
· Develop and manage strategic marketing plans for two regional offices of an Am-Law 100 national law firm (both individual and group). Oversee combined marketing budget of $400,000.

· Design, coordinate and implement regional public relations efforts with national PR firm.

· Respond to RFPs and coordinate “beauty contests”; Cross-market firm’s resources, including sales training for lawyers.
· Implement Client Service Teams and client interviews.

· Supervise graphic design and production of marketing materials for regional offices.

1998 – 2001

Jeffer, Mangels, Butler & Marmaro LLP – Century City, CA

Assistant Manager, Marketing

· Manage the marketing and communications activities for $70 million, 145-attorney law firm with offices in Los Angeles and San Francisco. Oversee the administration of $1 million budget, including strategies for cost-management.
· Supervise all firm marketing events, including annual hotel finance conference.

· Project manager for conversion of firm’s Access-based database network to InterAction 4.0.

· Supervise all graphic design and print production. Develop brochures, ads, faxed/e-mailed news alerts, newsletters, direct mail and other communication vehicles.

Professional Achievements – Other Industries
1996 – 1998

City Club on Bunker Hill – Los Angeles, CA

Membership Director (promoted from Member Relations Director, September 1997)

· Produce and design all marketing materials including monthly newsletter, collateral materials, event flyers and displays.

· Create and market new membership category specifically targeting young adults.

· Develop member programs, special events and social groups.

· Increase member participation in special events by 60%.

· Increase food and beverage revenue by $60,000.

· Supervise employee recognition program.

· Supervise and manage staff of three.

1995 – 1996

Town Hall Los Angeles – Los Angeles, CA

Director, Programs & Events

· Recruit speakers and panelists for a prestigious public affairs forum established in 1937.

· Plan, organize and promote over 50 speaking events for national and international figures, including Vice President Dan Quail, U.S. Secretary of State Robert Reich, The Archbishop of Canterbury, Ross Perot, William J. Bennett and Larry King.

· Supervise layout and edit bi-monthly newsletter, The Town Hall Journal.

· Market events ranging in size from 30 to 800 to the general public and press.

· Supervise the design of materials, including brochures, flyers and newspaper advertisement.

· Exceeded budgeted revenues by $20,000.

· Supervise and manage staff of three.
1990 – 1995

The Brady Campaign

Brady Center to Prevent Gun Violence – Los Angeles, CA

Legislative Representative / Western Regional Coordinator

· Organize and participate in press conferences, community and grassroots events.

· Debate opposition spokespersons in local media interviews and in public forums.

· Electronic advocacy and opposition research via on-line systems.

· Represent organization at state legislative hearings, national and state conventions and community events.

· Lobby local, state and national officials in a 13-state region.

· Track and analyze legislation and PAC expenditures at both a national and state level.

· Supervise and manage staff and interns.

· Recruit and motivate key grassroots organizations, individuals and volunteers.

1988 – 1990

Alschuler, Grossman & Pines – Century City, CA

Paralegal Assistant

· Research and prepare trial witness outlines.

· Responsible for documents and evidence pertinent to assigned cases.

· Develop graphs to chart and tabulate documents and evidence.

· Organize and prepare data for use in deposition and court proceedings.

· Supervise document productions and court filings.

Legal Marketing Association

International Association
· Co-Chair, Technology Committee (2013-2014); Board of Directors/Member-at-Large (2012-2013); 2011 Annual Conference Advisory Committee; Board of Directors/Member-at-Large (2005-2006); Chair, Special Interest Groups Task Force (2004); Member, Chapter Presidents Committee (2003); Member, Education Committee (2001-2002); Member, Dues Restructuring Task Force (2001).

LMA-Los Angeles Chapter

· Continuing Marketing Education (CME) Conference Committee (2013); Immediate Past President and Member, Board of Directors (2004); President, Board of Directors (2003); Member, Board of Directors and Chair, Program Committee (2002); Member, Program Committee (2001).

Education

· University of California, San Diego

BA Political Science, 1988

Special Studies: Literature Writing and Chinese Studies
Computer Skills

· WordPress; Blogger; LinkedIn; Twitter; Tweetdeck; YouTube; Facebook. Microsoft 2010 Suite, including Word, PowerPoint, Excel, Outlook; InterAction; Juris; Microsoft Publisher, Adobe Illustrator, PageMaker and Acrobat Professional.
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